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MALAYSIA DAHONGHUA INTERNATIONAL TEA EXPO

23-25/12/2023

SETIA CITY CONVENTION CENTRE, SETIAALAM / 11AM ~ 9PM
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THE TEA ROAD COOPERATIVE

imIT (Profile)
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The purpose of the Tea Road cooperative is to build on the cultural heritage of the Tea Road, integrate
various resources, promote international multilateral cooperation and humanistic exchanges and mutual
learning, and facilitate the development of enterprises and cities through rejuvenation of brand and
culture. The six core tasks of the association are as follows: First, under the guidance of “the Belt and
Road" national strategy and win-win cooperation, with tea culture as the carrier, tap the resources and
value of the tea ceremony, and continue to extend and explore the road of international friendship from its
inception to the future; The second is to fully support the research, sorting and research of
experts and scholars on the Tea Road, and promote the application of the Tea Road to the Word
Heritage; The third is to deeply explore the long-term historical and cultural impact of tea culture on the
formation of urban belt along the route. With tea as the carrier and tea tourism integration and
cross-border tourism as a driving force, the industrial integration and upgrading of cities along the route
and surrounding cities are promoted by means of cooperation and innovation. Fourth, give full play to the
advantages of China's tea power, and promote the integration of internal culture of tea enterprises with the
powerful effect of the platform, so as to promote the leapfrog upgrading of China's overall tea
industry, and expand the brand influence and market share of Chinese tea in the international market;
Fifth, to create a media alliance for the Tea Road, especially te provide an authoritative, three-dimensional
and innovative media promotion platform for cities along the route and regional cultural tourism projects;
Sixth is to guide and attract more young people to participate in the rejuvenation process of the Tea Road,
and actively innovate and interpret tea culture in a global perspective
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FUJIAN STRONG COMMERCE & EXHIBITION CO..LTD.

A8IE T (Company Profile)
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Fujian Strong Commerce & Exhibition Co., LTD was established in 2004 as a
company specializing in planning and organizing large-scale exhibitions at home and
abroad as well as variouslarge-scale business activities.More than one hundred of
professional exhibitions are held in our company annually. We organize nearly one
thousand enterprises to go abroad and open up the foreign market. It occupies a
pivotal position in the exhibition market. It plays a significant role in promoting the
Chinese export-oriented enterprises to improve their international market shares
as well as their brand effect. It provides enterprises with international exhibition
public service platforms so that they can enjoy a lot of professional information
consultation! In 2019.o0ur company was rated as "Top 30 Exhibition Institutions in
China", and in 2020, our company was authorized by the Tea Road Cooperative of
Chinese Cultural Promotion Society to become the "Tea Road Cooperative Event
Planning Center".

It is unstoppable. It creates the future! The company is committed to providing
enterprises engaged in international trade with a full range of comprehensive
service system for overseas exhibitions and business visits.
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——————————— REEDRAEEERD (BE) -
Wuyistar Tea Industrial Sdn Bhd (Malaysia HQ)

#bhk: Menara Hai-O Level 1, Lot 15, Jalan Bukit
Bintang, 55100 KL
BiE: 016-5332682 (Julia Loh)

 REEERWE(Bangsar)NMEE
dhait: 108, Jalan Maarof, Bangsar, 59000 Kuala
Lumpur, Wilayah Persekutuan Kuala Lumpur
BiE: 016-3622018 (Anny Han)

——————————————— REEXHmMLumaEE -
wEnEIJIB Mount Austin

Mhyik: 143, Jalan Mutiara Emas 10/19, Taman
Mount Austin, 81100 Johor Bahru, Johor
Bi%: 016-7226818 (Cynthia Ng)

A5 00 I B &3] 15 (8F 52 7™ o)

o REESHMESHE
= u::EISOWIS TEA TRADING

#hit: Lot 2.3 2nd Floor, Kompleks Selangor,
Jalan Sultan, 50000 KL.
Bi%: 012-9100968 (Jayson)

. REEXIEE
HANGRUI TRADING SDN BHD

ihit: B40, 2nd Floor, Lorong Air Putih 130, Air

Putih Junction, 25300 Kuantan.

Bi%: 011-12906928 (Apple Zhang)
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FUJIAN DAYU Co., Ltd was established in 2014. It's a brand organization of the China White Tea Museum.
DAYU gathers museum industry resources and China's white tea industry resources to build a platform for
the development of China's white tea industry. It is a provincial key leading enterprise that integrates tea
planting, production, processing, sales, warehousing research, cultural and tourism research, and leisure and
health care.

O S T @A NREEA
201 74E A A 2lilfﬂ~§fﬁ

58 MYR 128 MYR

@A A% @ A-Pe

20155 A A& A 2023% 2 F 2 A
398 MYR 378MYR

F4NTel: 18559265135 {EEFax0592-2110088 MEFEE-mail:cwz11as@foxmail.com
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2F, Building 11,1 Shizhenwan Road, Zhenghe County, Nanping City, Fujian Province



XIANG RU LIN

%

EMRUBRAFTE—RTUNIRHAE, QATE201TFERILLLE, —EEN
FRUNEFRHEE, RERE “WBEAE. mAEE—. IFERR Ax 8, U°
INEfAAR. RSBEL" AUz AFAEH, ER—FERH#E, EE. £
MI. 8%, #HEN—EN—IE= LIRS ER,

L2EIAEREL200ZE, BEAEIERFEIMNIRERREERERFS WHmR
SCEM. MERARKTEE . 2020FWAINHRELENZ—, 2021FRBINE
RBRREAEY, 2R eFEEH, BEERERE. FMR. 8% Q8RFEAT
« BARRmARNAE. FaEELEE eI LB ZHRFERRR,; 21
i L AZRRER—FREFNRMEG . RIFNRES, BEBRARURZT IR
FIPA, TERELLIEIRIGRIFHI™ MM RAFRAIARSS !

E- 4
fiETel : 17850789789 %% e
HBFEE-mail : xrlcy8888@163.com : *“-‘
ihhtAdd : EREBME 2R S ERAENL-25 ﬂfEIWechat

IS o
1020MYR vy 4 o




BiETel: 0599—3326966
feEBFax: 0599—3326966
HitAdd: BEEHMEAEEMRTRERX6S
No.86, Butterfly Industrial Park, Shitun Town, Zhenghe
County, Fujian Province
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Fujian Zhenghe Yipinhong Tea Industry Co., Lid. was established in
2011, formerly known as Gulyu Tea Factory in Zhenghe County, Fujian Prov-
ince (founded in 1996). It is located in the Butterfly Industrial Park in Shitun
Taown, Zhenghe County, covering an area of 10000 square meters, with a
standardized factory building of 6600 square meters and a tea research and

development complex building of 960 square meters. It is a comprehensive
tea enterprise that mainly produces and processes white tea, black tea,

jasmine tea, and green lea, and has independent export rade management

rights. The company currently has 36 employees and 6 technical personnel,

adopting a "company+farmer" model. In the high mountain altitude of more

than 800 meters of tea production mu, mmmﬂmmmmmm=

acres of tea base, tea garden to establish a “traceability system”, to e:

that the company's production of tea hygiene, health and safety. :
The products are mainly sold to major and medium-sized cities in China

such as Beijing, Tianjin, and Shanghal, as well as Hong Kong and M: '

regions, urﬂamhhhtypmudbydnmasﬂcandfuaﬁnm d

a technology oriented enterprise in Fujian Province, Fujian P k

Leading Enterprise in Agricultural Industrialization, Fujian F'mum r L

Satisfaction Evaluation No Complaint Unit; Famous Trademark ol

City; Nanping City Rest assured Tea Enterprise; Has won

such as gold and silver medals in the Zhenghe MWHHT

The founder of the company, Yu Rengui, has been committe gf,_- -

white tea for 40 years and has been recognized as a re ‘p

of the municipal intangible cultural heritage of g

production techniques.
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HiETel: 13466678931

BBFE-mail: 305940531@QQ.COM

MisWeb: HTTP://WWW.BAIJIANGSHAN.COM/SY
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NO. 18-1 NAN SHE, XIAZHUANG VILLAGE, ZHENQIAN TOWN, ZHENGHE
COUNTY, NANPING CITY, FUJIAN PROVINCE
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0 ’iﬁn Znrenghe Puyue Tea Co., LTD.
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Fujian Province Guang Fu Tea Co., Ltd
A E AL PRk A Ee

TOP 100 OF CHINA TEA

M

National tea factory since.1957
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FUDING WHITE TEA
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LIANGQINGZHAI
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Lianggingzhai ceramic brand, founded in Jingdezhen, China. The company has more than 20 sets
of the world's top automation equipment, from compact, quick firing to porcelain, packaging. and
other complete lines. The main products are raw ore, zero bone meal, high temperature, health
standards.The design elements adopt Arab-style architecture, patterns, patterns, etc., combined
with Jingdezhen porcelain making technology, to create international Arab-style zero-bone powder
healthy ceramics.
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Fujian Hongjun Agricultural Development Co,, LTD
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WHITE TEA
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THE WORLD TEA ; MADE IN CHINA

DASHINE is committed to using Chinese tea as the base, combining
various edible alternative tea products such as flowers, grasses and
fruits in the world, developing and innovating according to different
drinking methods and special tea making techniques of various folk
customs around the world, and is determined to make healthy and
delicious tea products most suitable for human drinking.

P S 3

DASHINETEA
since 1996
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YOUNG TASTE YOUNG FEEL

Flower fruit tea complex pulp tea, selected from
9 ecological parks in the world, with roselle and

rose baked.

Infusion de thé a la pulpe composeée de fleurs,de
préférence de la pulpe fraiche de 9 éco—jardins
dans le monde, torréfiee avec des fleurs de loshen

et de rose.
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Fujian ShengFeng Agricultural Development Co., Ltd
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Fujian Hongxin Tea Industry Co., Ltd
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FUZHOU TENTRON ARTWORKS CO.,LTD
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Wuyishan City Hongtianxia Tea Industry Co.,Ltd was established in 2006 with a registered
capital of 10 million yuan. The company is headquartered in Duba, Wuyishan City,
with modern production plant, black tea, rock tea production workshop. The tea base
is located in the core black tea producing area of Masu Village, Tongmuguan, Wuyishan City,
with a total area of 3,000 mu, of which 1,800 mu has passed organic certification. The

company has a complete Wuyi black tea and rock tea production line and various
products.
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Wuyishan City Hongtianxia Tea Industry Co.,Ltd
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Quanzhou Xiangshun ceramics Co., LTD
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The 3™ Belt & Road National ART & CULTURE EXPO EEEEERNITE The 6™ Hong KonglintL
Arts & Collectibles
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AsiaWorld-Expo, Hong Kong




(MTE

20244F
REERIBES

Bfia): 2024.7.4-2023.7.7
e BEfRl-2HER




———

233K A LT TEEBR AL

&
1. EE EE [EEs
olo| [S12| |SIS| [SISI#
3l3] [ElEl| EIE]T
-
T EE EEl EEE
olo| [H]|8]| [El¥] [E]=|e
°T° EE [ElE]] (302 A
W 4
Bl EE EE EE = |\ 1
olf] EIE| [EE] [EIE E “ -
A REE ] al
‘ﬁ 1*—"
- | EE] BIE] Bl X ==
= | EE ElE [EE QB
AERBEREE =
BB RiE R |
212 [E[E] [B[E] [B[E n
=12 =B ElE [EE
=5 BB B BE 020® '
o |
m CEEGEEE y = .];; | .
I - | Ex L LA .: :

2 N
e Eﬂﬁg Mo \X)
% A & . b _
FEr  WAE ahis xoex B ¥
", &
B emww O OHIE AR
gﬂ g ieh l: ;; . H ﬁ B Buan’
B2 gemy ) (@ER) e BB et e
£ @ @ @ A =& B R
- — »
Tf%. ] X4 SIE T % s Py
G o« =mm an ¥ LM @ B A

Thal: dipin: | =1 1-8 wmmin:

. | \ r‘/.-“\.' -
@ @i & evom B



